June 22, 2012        (FUNCTIONAL STYLE:  MAJOR AREAS OF COMPETENCE)
To Whom It May Concern:
I am writing to express interest in your Marketing Director opportunity.  
I am a high-energy, innovative and results-driven marketing professional with over 15 years of experience across a wide range of industries.   I have held a variety of marketing leadership roles including several director-level roles, managing, mentoring and motivating high-performance teams of five to ten employees.  
· PRIOR INTEGRATED DIRECT MAIL EXPERIENCE: Substantial direct mail experience (traditional and digital), orchestrating cohesive systematic, measurable and repeatable campaigns that drive quality leads and measurable ROI.
· MARKETING LEADERSHIP EXPERIENCE: 15 years’ experience developing and implementing marketing plans and crafting strategies/tactics to meet/exceed objectives.  Experience handling multiple, large-scale projects concurrently.  Market/channel-specific campaign strategies including installed base cross-sell strategies and loyalty programs.
· BRAND STRATEGY:  Ground-up development and orchestration of branding strategy and execution, marketing strategy and promotional campaigns (traditional and digital).  Web-based and digital (polling, surveys, emails, educational webcasts, newsletters, blogs) lead generation initiatives and web analytics metrics to attract and grow business. Some SEO and SEM.
· STRATEGY INTEGRATION: Track record of ensuring consistent and integrated marketing across all platforms in terms of tonality and voice.  Conceptualization, development and execution of radio spots, infomercials and other promotional campaigns.  Coordination of PR efforts and supporting web and other social media initiatives. Creative content development and integration of user generated content.

· CORPORATE ID/BRAND: Development of hard-hitting marketing strategies that boost brand awareness, credibility and drive product consumption.

· VOICE OF CUSTOMER (VOC): Extensive experience collecting and analyzing VOC and partnering with research to translate consumer insights that drive future content, drive product development, and brand communication.  Extensive research experience:  primary and secondary research including focus groups and survey design. Customer Relationship Management (CRM) database capture and mining strategies.
· RELATIONSHIP MANAGEMENT: Identify and manage both internal and external agencies and other strategic alliance partners and vendors who support multimedia marketing initiatives.

· WRITING:  Significant PR and media relations experience and published writer.  Extensive experience evaluating copy.  Writing experience in all formats: web, e-mail blasts, newsletters, press releases, corporate speeches, presentations, marketing collateral, and ad copy (TV, radio, print).

· ADVERISTING & PROMOTION: Substantial experience cost-effectively managing these functions by leveraging relationships and expertise.
· MEDIA PLANNING/PLACEMENT: Have collaboratively worked across organization to plan and optimize ROI on media budget and mix.

· METRICS TRACKING: Experience handling multiple, large-scale projects concurrently.  Significant experience tracking and analyzing results across channels.

· ORGANIZATIONAL COLLABORATION: Track record of working in partnership with other departments and affiliates, often spearheading projects completing on time and within budget.
· EDUCATION:  BA in Psychology (Human Relations & AAS in Marketing

I have been recognized for my high energy level, adaptability, ability to lead and influence teams, confidence, imagination, and for my success in solving problems innovatively, and handling high-pressure situations.  This combination of experience makes me an ideal fit for companies seeking senior-level marketing talent.  

I would welcome the opportunity to meet with you to discuss how my background can be of value and mutual benefit. 

Yours truly,

Marissa E. Marsala
